Exploring the world

one app at a time
By Andrew Piasecki

T

he same things that prevented Ben Cline ’07 BFA
from being focused on his studies during his first
years at NMU—an obsession with skiing and
exploring the outdoors—are ironically responsible
for his success today. Cline is one of three founders and
owners of Rally Interactive, a creative
agency based in Utah that creates top-selling, award-winning apps for National
Geographic and other clients.
One of the first apps created by Rally
was for Canyon Country National Parks,
developed in 2011 for Utah.com. Apple
featured this app soon after it was released
because of its popularity. Due to this
recognition, National Geographic
approached Rally to create a National
Parks app. “We had previously been planning on creating
different reputations for all of the National Parks, so we
were happy to team up on this,” says Cline, especially
with National Geographic paying for the app develop-
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ment. “They chose which parks would be included based
on the number of visitors the parks had per year.”
Profiles have been released for 25 of the parks,
including Yellowstone, Yosemite, Grand Canyon, Zion,
Grand Teton, Rocky Mountain, Glacier, Arches and Great
Smoky Mountains, among others. The
iPhone and iPad apps feature visitor information, guides of what to see and do, maps,
photo galleries, suggested photo hotspots and
tips, editor’s picks, park secrets, tools to
customize your own itinerary and virtual
“stamps” to collect once a park has been
visited.
Cline hopes to continue working with
National Geographic to release profiles for
the remaining national parks.
In the meantime, Rally has just released a new series
of City Guides apps for National Geographic, targeting
the more metropolitan tourist. Included in the initial
guides for London, Paris, Rome and New York are local
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